HOW TO USE

A TO CREATE
COURSES,

EBOOKS, AND
PRESENTATIONS

P
G b




HOW TO USE

A TO CREATE
COURSES,

EBOOKS, AND
PRESENTATIONS

FREE SAMPLE EDITION

This preview contains the first 1 chapter of the com-

plete book.

BOOK DETAILS

o Title: How to Use Al to Create Courses, eBooks,

and Presentations
o Edition: 1st Edition
e Publisher: Alkademy Books

e Chapters in full book: 12

CHAPTERS IN THIS PREVIEW

e Chapter 1: The Al-Powered Creator: Under-
standing the New Landscape

Get the full book at alkademy.com




How to Use Al to Create Courses,

eBooks, and Presentations

Alkademy Content Team

1st Edition

Alkademy Books

June 2026



PREFACE

A few years ago, | found myself staring at a blank screen with a deadline looming and a course
outline that refused to come together. | had the knowledge. | had the audience. What | lacked was
time — the kind of deep, uninterrupted time that transforming expertise into polished educational
content seems to demand. | spent weeks wrestling with slide decks, rewriting chapter drafts, and
second-guessing every instructional decision. Then, almost by accident, | started experimenting
with Al tools to help me think through structure, generate first drafts, and overcome the paralysis
that comes with a blank page. What happened next changed how | work entirely. Within days,
| had a complete course outline. Within weeks, | had a finished eBook. The quality wasn't just
acceptable — it was better than what | had been producing alone, because the Al pushed me to

clarify my thinking in ways | hadn't anticipated. That experience is the reason this book exists.

This book is written for educators, entrepreneurs, coaches, consultants, and content creators who
have something valuable to teach and want a faster, smarter way to package that knowledge.
You do not need to be a technologist. You do not need prior experience with artificial intelligence
beyond basic comfort using a computer and browsing the internet. What you do need is a
willingness to experiment, a subject you care about deeply, and a desire to reach people with your
ideas. Whether you are building your first online course, writing your first eBook, or trying to
create a compelling presentation for a corporate audience, this book meets you where you are. |
have written it assuming that your expertise lies in your field, not in Al — and that is exactly as
it should be.



The philosophy behind this book is simple: Al is a collaborator, not a replacement. | want to be
honest with you from the very first page. Al will not write your course for you. It will not replace
your voice, your stories, or your hard-won experience. What it will do is dramatically reduce the
friction between what you know and what you produce. Think of it as having a tireless creative
partner who never judges your rough ideas, always offers alternatives when you are stuck, and
can help you move from concept to content at a pace that would have seemed impossible just a
few years ago. My approach throughout this book is practical and hands-on. Every concept is
paired with real prompts, real workflows, and real examples so that you can apply what you learn

immediately, not someday.

The book is organized into four major parts. The first part lays the foundation, introducing
you to the Al tools most relevant to content creation and helping you develop the prompting
skills that will serve you throughout everything that follows. We cover how to think about Al
as a creative tool, how to give it effective instructions, and how to evaluate and refine what
it produces. The second part focuses entirely on online courses — from identifying your ideal
learner and structuring your curriculum to writing scripts, designing assessments, and packaging
your content for delivery on popular platforms. The third part guides you through creating eBooks,
covering everything from choosing a format and outlining your chapters to generating readable,
engaging prose and designing a finished document that looks professionally produced. The fourth
part turns to presentations, where you will learn how to use Al to build persuasive narratives,
generate slide content, and prepare for delivery in a way that feels natural and confident rather

than scripted.

By the time you finish this book, you will be able to take an idea from your head and turn it
into a structured, polished piece of educational content — whether that is a ten-module course,
a fifty-page eBook, or a keynote presentation — in a fraction of the time it would have taken
you before. More importantly, you will understand how to work with Al in a way that amplifies
your unique perspective rather than diluting it. You will have a repeatable system, not just a

collection of tricks.

| want to be transparent about what this book does not cover. It is not a technical guide to
building Al systems or training machine learning models. It is not a comprehensive review of every
Al tool on the market — the landscape changes too quickly for any printed resource to keep up,
and my goal is to teach you principles that transfer across tools rather than instructions that

expire when software updates. | also do not spend significant time on marketing, sales funnels, or



course platform comparisons, though | point you toward resources for those topics where relevant.
This book is focused specifically on the creative and instructional work of making content — the

part that most people find hardest and most time-consuming.

Finally, | want to say something about courage. Putting your knowledge into the world in the
form of a course, a book, or a presentation is an act of generosity and vulnerability. It means
saying, loudly and publicly, that you believe what you know is worth someone else’s time. Al can
help you do that faster and with less friction, but the decision to do it at all still belongs entirely
to you. | hope this book gives you not just the tools to create, but the confidence to begin. The

world needs what you know. Let's get it out of your head and into theirs.



To all the lifelong learners, who never stop exploring, questioning, and growing.
To those who dare to teach themselves, and then teach others.

This book is for you.



Contents

Preface

1

The Al-Powered Creator: Understanding the New Landscape

1.1
1.2
1.3
1.4
1.5
1.6

The Al-Powered Creator: Understanding the New Landscape

What Generative Al Actually Does (and Doesn't Do) . . .

The Modern Content Creator's Toolkit: An Overview of Key Al Categories

Why Courses, eBooks, and Presentations Are Ideal Al Use Cases . . . . . . ..

Ethical Foundations: Transparency, Accuracy, and Originality

Setting Your Creative Compass Before You Open Any Tool

O© N O W N = =



CHAPTER 1

THE AI-POWERED CREATOR:
UNDERSTANDING THE NEW LANDSCAPE

1.1 The Al-Powered Creator: Understanding the New

Landscape

Imagine sitting down on a Sunday afternoon with a half-formed idea for an online course you
have been meaning to build for two years. You know the subject deeply — you have lived it,
taught it informally, and watched colleagues struggle without the knowledge you carry. But every
time you opened a blank document, the sheer volume of work ahead sent you back to your inbox.
Now imagine that same Sunday afternoon unfolding differently: within three hours, you have a
structured course outline, a draft of your first two lessons, a set of quiz questions, and a working
title for the eBook you plan to bundle with it. Nothing about your expertise changed. What
changed was the tool in your hands. That is the promise of Al-assisted content creation, and this

chapter is your introduction to understanding it clearly, honestly, and strategically.
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1.2 What Generative Al Actually Does (and Doesn't
Do)

There is a great deal of noise surrounding artificial intelligence right now, and much of it swings
between two equally unhelpful extremes: breathless enthusiasm that presents Al as a magical
oracle capable of replacing human thought, and dismissive skepticism that frames it as a glorified
autocomplete with no real value. Neither characterization serves you as a creator. To use these
tools well, you need a grounded, accurate mental model of what is actually happening when you

type a prompt and receive a response.

Generative Al refers to a category of machine learning systems trained to produce new content
— text, images, audio, video, or code — by learning statistical patterns from enormous datasets.
The most widely used generative Al tools for content creators are large language models (LLMs),
such as OpenAl's GPT-4, Anthropic’s Claude, and Google's Gemini. These models were trained
on vast collections of text drawn from books, websites, academic papers, and other written
material. Through a process called transformer-based deep learning, they developed the ability
to predict what words, sentences, and ideas are likely to follow a given input. When you ask an
LLM to write an introduction for your eBook chapter, it is not retrieving a pre-written answer
from a database. It is generating a statistically plausible, contextually coherent response based

on everything it learned during training.

This distinction matters enormously in practice. Because LLMs generate text based on prob-
ability and pattern rather than verified fact-checking, they can produce responses that sound
authoritative but contain errors, outdated information, or subtle distortions. This phenomenon
— commonly called hallucination — is not a bug that will simply be patched away; it is an
inherent feature of how these systems work. A language model does not “know” things the way
a human expert knows them. It has internalized patterns of how ideas are typically expressed,
which is enormously useful for drafting, structuring, and articulating — but it is not a substitute

for your domain expertise or for factual verification.

What generative Al does exceptionally well is reduce the friction of getting from idea to draft. It
can take a vague concept and give it shape. It can take a dense, technical explanation and rewrite
it for a beginner audience. It can generate ten different ways to open a presentation slide, allowing

you to choose the one that resonates. It can create a first draft that you then revise, rather than
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forcing you to stare at a blank page. These capabilities are genuinely transformative for content
creators, not because the Al is smarter than you, but because it dramatically accelerates the early,

often paralyzing stages of the creative process.

Example: Consider a financial planner named Marcus who wants to create an online course
about retirement investing for people in their forties. Marcus has fifteen years of client experience
and deep subject knowledge, but he has never built a course before and finds the structural work
daunting. He uses an LLM to generate a preliminary course outline by prompting it with his
target audience, learning objectives, and key topics. The Al produces a twelve-module framework
in under two minutes. Several modules are exactly what Marcus would have written himself. Two
modules include topics he had not considered but immediately recognizes as valuable. One mod-
ule contains a subtle conceptual error about tax-advantaged account rules that Marcus catches
because of his expertise. He corrects it, refines the structure, and has a working blueprint in an
afternoon rather than a week. The Al did not build the course. Marcus did. The Al removed the
blank-page barrier.

Key Insight

Generative Al is best understood as a highly capable first-draft collaborator. It excels at
structure, articulation, variation, and volume. It requires your expertise for accuracy, your
judgment for quality, and your voice for authenticity. The moment you treat Al output as
finished work rather than raw material, you undermine both the quality of your content

and your credibility as a creator.

1.3 The Modern Content Creator’s Toolkit: An Overview
of Key Al Categories

Not all Al tools are the same, and one of the most common mistakes new Al users make is treating
every tool as interchangeable. Understanding the major categories of Al relevant to content
creation allows you to select the right instrument for each task, just as a skilled craftsperson

chooses the right tool from a well-organized bench.
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1.3.1 Large Language Models for Writing and Structuring

Large language models are the workhorses of text-based content creation. Tools like ChatGPT
(built on OpenAl's GPT series), Claude (from Anthropic), and Gemini (from Google DeepMind)
are designed to generate, edit, summarize, expand, and transform written text. For course
creators and eBook authors, these tools handle the heaviest lifting: drafting lesson content,
writing learning objectives, generating quiz questions, creating chapter outlines, and producing

multiple versions of the same explanation at different complexity levels.

Each LLM has distinct characteristics worth understanding. Claude tends to produce longer,
more nuanced responses and handles complex reasoning tasks with particular care. ChatGPT is
highly versatile and benefits from a vast ecosystem of integrations and plugins. Gemini integrates
naturally with Google Workspace, making it useful for creators who build their content in Google
Docs or Slides. The differences between them matter less than the habit of using any of them

consistently and learning how to communicate with them effectively through well-crafted prompts.

1.3.2 Al Image Generators for Visual Content

Visual content is essential for presentations, eBook covers, course thumbnails, and instructional
diagrams. Al image generators — including Midjourney, DALL-E (integrated into ChatGPT), and
Adobe Firefly — allow creators to produce custom visuals without hiring a designer or purchasing
stock photography. You describe what you want in natural language, and the model generates

an image from scratch.

These tools operate on a fundamentally different architecture than LLMs. Image generators use
diffusion models, a technique that learns to reconstruct images from noise by studying millions
of image-text pairs. The result is a system that can interpret descriptive prompts and render
photorealistic or stylized images with remarkable fidelity. For a course creator building a module
on supply chain management, this might mean generating a clean, professional diagram of a
logistics network. For an eBook author writing about mindfulness, it might mean producing a

serene, custom cover illustration that perfectly matches the book’s tone.
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1.3.3 Al-Powered Presentation and Design Tools

A growing category of Al tools focuses specifically on the creation and design of presentations
and visual layouts. Tools like Beautiful.ai, Gamma, and Tome can take a text outline or a simple
prompt and generate a fully designed presentation with slides, visual hierarchy, and suggested
imagery. These tools are particularly valuable for creators who have strong content but limited

design skills, or who need to produce polished presentations at speed.

1.3.4 Al for Audio and Video

For course creators working with video or audio content, Al tools like Descript, ElevenLabs,
and Synthesia are changing what is possible. Descript allows you to edit audio and video by
editing the transcript — a workflow that dramatically reduces post-production time. ElevenLabs
generates realistic voice narration from text, useful for adding professional voiceovers to slide-
based courses. Synthesia creates Al-generated video presenters, allowing creators to produce

video lessons without ever appearing on camera.

Al Category Example Tools Primary Use Case

Large Language Models | ChatGPT, Claude, Gemini Writing, outlining, editing

Image Generators Midjourney, DALL-E, Firefly Visuals, covers, diagrams
Presentation Al Gamma, Beautiful.ai, Tome Slide design and layout

Audio / Video Al Descript, ElevenLabs, Synthesia | Narration, video production
Research Assistants Perplexity, Elicit, Consensus Fact-finding, summarizing sources

Table 1.1: Key Al categories and their primary applications for content creators

Scenario: A curriculum designer named Priya is building a self-paced leadership course. She
uses Claude to draft her lesson scripts, DALL-E to generate custom illustrations for each module,
Gamma to transform her outlines into presentation decks, and Descript to clean up her recorded
audio. Each tool handles a distinct part of her workflow. None of them replaces her pedagogical
expertise or her understanding of what her learners need. Together, they compress what might

have been a six-month production timeline into six weeks.
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1.4 Why Courses, eBooks, and Presentations Are ldeal
Al Use Cases

Not every creative endeavor benefits equally from Al assistance. A novelist working on a deeply
personal literary work may find Al intrusive and homogenizing. A poet crafting language at
the level of individual syllables may find little use for a tool that works in paragraphs. But
courses, eBooks, and presentations share a set of structural characteristics that make them
exceptionally well-suited to Al-assisted creation, and understanding why helps you apply these

tools with precision.

All three formats are fundamentally structured content. They rely on hierarchies — chapters,
sections, modules, slides — that organize information into digestible units. Generating and
refining these structures is precisely where Al excels. An LLM can produce a detailed table of
contents for a ten-chapter eBook in seconds, and it can do so with awareness of pedagogical
flow, audience progression, and topic coverage. What might take a human creator an hour of
deliberate planning can be scaffolded in minutes, leaving more cognitive energy for the work that

genuinely requires human judgment.

These formats are also explanatory by nature. Their purpose is to transfer knowledge, build un-
derstanding, or persuade an audience. Al language models are extraordinarily good at explanation
— at taking a complex concept and rendering it in clear, accessible prose. They can generate
analogies, examples, definitions, and summaries on demand. For a subject-matter expert who

knows the material deeply but struggles to explain it simply, this capability is transformative.

Courses, eBooks, and presentations also involve significant repetitive structural work: writing
learning objectives, creating quiz questions, drafting section introductions, writing slide speaker
notes, and formatting consistent headers. This is the kind of work that exhausts human creators
not because it requires brilliance, but because it requires volume. Al handles volume effortlessly,
freeing you to focus your attention on the insights, arguments, and examples that only you can

provide.

Case Study: A physician named Dr. Anita Chen wanted to create an eBook for patients newly
diagnosed with Type 2 diabetes. She had the clinical knowledge but had never written for a
lay audience and found the task of translating medical concepts into plain language slow and

frustrating. Using an LLM, she would draft a clinical explanation, then ask the Al to rewrite it at
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a sixth-grade reading level, then ask it to generate three analogies for the concept, then select the
best elements and combine them into her final prose. The Al did not provide medical expertise —
Dr. Chen did. But it served as a tireless translation partner, helping her bridge the gap between
what she knew and what her readers could understand. Her eBook, which she estimated would

have taken six months to write alone, was completed in seven weeks.

When using Al to help create educational content, always ask it to generate content at
multiple levels of complexity. Prompt it to explain a concept “for a complete beginner,”
then “for someone with intermediate knowledge,” then “using a single memorable analogy.”

This gives you raw material to blend into explanations that meet learners exactly where

they are.

1.5 Ethical Foundations: Transparency, Accuracy, and

Originality

The efficiency gains offered by Al come with responsibilities that serious creators cannot afford
to ignore. As Al-generated content becomes more prevalent, the creators who build lasting
reputations will be those who use these tools with integrity — not those who use them most
aggressively. Ethical Al use in content creation rests on three pillars: transparency with your

audience, rigorous accuracy checking, and respect for intellectual property.

1.56.1 Transparency with Your Audience

The question of whether to disclose Al involvement in your content creation is one that the
field is actively debating, and norms are evolving rapidly. What is clear is that deception is
always the wrong choice. If your course, eBook, or presentation was substantially generated by
Al with minimal human review or expertise added, presenting it as the product of your own deep
knowledge is misleading to learners who are paying for your expertise. Conversely, if you used Al
as a drafting and structuring tool while contributing substantial subject-matter expertise, editorial

judgment, and original insight, the work is genuinely yours in the ways that matter most.

A reasonable standard is this: be transparent in any context where your audience’s trust depends
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on the provenance of the content. Many online learning platforms are beginning to develop their
own disclosure policies, and staying ahead of these requirements is both ethical and professionally
prudent. Some creators include a brief author’s note explaining their Al-assisted workflow, framing
it honestly as a production tool rather than a ghost author. This kind of transparency often builds

rather than erodes trust, because it demonstrates both honesty and technological sophistication.

1.56.2 Accuracy and Verification

Because LLMs can hallucinate convincingly, every factual claim in Al-assisted content must be
verified by a human who has the expertise to evaluate it. This is non-negotiable. An Al-generated
statistic that turns out to be fabricated, a historical date that is wrong, or a scientific claim
that misrepresents current consensus can damage your credibility in ways that are very difficult
to repair. The fact that an Al produced the error does not protect you from professional or

reputational consequences — you are the author, and the responsibility is yours.

Build verification into your workflow as a deliberate step, not an afterthought. When Al generates
factual claims, treat them as hypotheses to be checked rather than facts to be published. Use
authoritative sources — peer-reviewed research, official statistics, recognized reference works —
to confirm anything that will be presented to learners as factual. This habit takes time, but it is

the difference between content that builds your authority and content that quietly undermines it.

1.56.3 Originality and Intellectual Property

Al models are trained on existing human-created content, and this raises genuine questions about
originality and intellectual property that the legal and creative communities are still working
through. For practical purposes, the key principle is this: Al-generated text is a starting point,
not a destination. When you substantially transform, edit, and augment Al-generated drafts
with your own knowledge, voice, and insight, the resulting work is meaningfully yours. When
you publish Al output with minimal modification, you are on shakier ground — both legally and

creatively.

Be particularly careful with Al image generators, which have been at the center of significant
intellectual property disputes. Some generators have been trained on copyrighted images without
explicit permission from the original artists, and the legal landscape around Al-generated images

remains unsettled. Using tools like Adobe Firefly, which was trained on licensed and public-domain
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content, reduces this risk substantially. Whatever tools you use, avoid generating images that
closely mimic the distinctive style of a living artist, and always review the terms of service of any

Al tool you use commercially.

Example: An instructional designer named James was building a corporate training course on
cybersecurity. He used an LLM to generate a section on recent data breach statistics. The Al
confidently cited a “2023 IBM report” with a specific dollar figure for the average cost of a data
breach. James verified the claim against the actual IBM Cost of a Data Breach Report and found
that the figure was slightly outdated — the Al had blended statistics from different years. He
updated the figure with the correct current data and added a citation. This took him ten minutes
and prevented a factual error from reaching thousands of corporate learners. His verification habit

is not optional — it is part of his professional standard.

1.6 Setting Your Creative Compass Before You Open
Any Tool

There is a seductive temptation when you first encounter Al tools to open them immediately and
start experimenting. This impulse is understandable — the tools are impressive, and the desire
to see what they can do is natural. But creators who dive into Al tools without a clear sense
of what they are trying to accomplish consistently produce weaker results than those who spend

even fifteen minutes clarifying their goals before they begin.

This is because Al tools are amplifiers. They take whatever you give them and produce more of
it, faster. If you begin with a vague, unfocused prompt, you get vague, unfocused output. If you
begin with a clear articulation of your audience, your purpose, your tone, and your key message,
you get output that is immediately more useful and requires far less revision. The quality of your

input is the single most powerful lever you control in any Al-assisted workflow.

Before opening any tool, answer four questions about your content project. First: Who is this
for? Define your audience with specificity — not “adults interested in marketing” but “marketing
managers at mid-sized companies who have been promoted into their roles without formal training
and are looking for practical, immediately applicable frameworks.” The more precisely you can
describe your reader or learner, the more targeted your Al prompts will be. Second: What do |

want them to be able to do or understand after engaging with this content? This is your learning
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outcome or reader promise, and it should be a single, clear sentence. Third: What is the one
thing | know about this topic that most people get wrong or overlook? This is the seed of your
original contribution — the insight that distinguishes your content from everything else on the
subject. Fourth: What tone and voice do | want to project? Authoritative and research-driven?
Warm and conversational? Practical and no-nonsense? Your tone is part of your brand, and Al

can match it once you articulate it clearly.

These four answers become the foundation of every prompt you write. They are your creative
compass, and they ensure that the Al is always working in service of your vision rather than

generating generic content that could have come from anyone.

Scenario: Two instructors both decide to create an eBook about productivity. The first opens
ChatGPT immediately and types: “Write me an eBook about productivity.” The output is
competent, generic, and indistinguishable from the hundreds of other productivity books already
in the market. The second instructor spends twenty minutes writing out her audience (“burned-out
mid-career professionals who have tried every productivity system and abandoned all of them”),
her promise (“a framework that works with your brain's natural rhythms rather than against
them"), her unique insight (“most productivity systems fail because they ignore emotional energy,
not just time"), and her tone (“honest, slightly irreverent, grounded in behavioral science”). She
then uses these elements in every prompt she writes. The eBook she produces with Al assistance
is distinctive, specific, and genuinely valuable — because she brought the intelligence and the Al

brought the speed.

Best Practice

Create a “content brief” document before starting any Al-assisted project. Include your
target audience description, your core learning outcome or reader promise, your unique
angle or insight, and your desired tone. Paste relevant sections of this brief directly into
your prompts. This single habit will improve the quality of your Al-assisted content more

than any other technique.

The discipline of setting your creative compass also protects something more fundamental: your
identity as a creator. Al tools are powerful enough that it is genuinely possible to produce large
volumes of content without ever asking yourself what you actually think, believe, or know about

a subject. Creators who fall into this trap produce content that is technically competent but
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spiritually hollow — it lacks the perspective, the hard-won insight, and the authentic voice that
makes content worth returning to. Your expertise, your experience, and your point of view are
not obstacles to efficient Al-assisted creation. They are the entire point. The Al is the engine.

You are the driver, and you decide where this goes.

Key Takeaways

e Al is a collaborative tool, not a replacement for your expertise and creative vision. It ac-
celerates the drafting and structuring process, but the knowledge, judgment, and authentic

voice must come from you.

e Understanding the difference between generative Al, large language models, and image
generators helps you choose the right tool for the right task — each category has distinct

strengths and appropriate use cases.

e The creator who combines deep domain knowledge with Al fluency produces higher-quality
content faster than either a human working alone or an Al operating without expert guid-

ance.

e Ethical use of Al in content creation requires transparency with your audience about your
process, rigorous verification of all factual claims, and respect for intellectual property in
both text and image generation.

e Starting with a clear content goal — defined audience, specific outcome, unique insight,
and consistent tone — before opening any Al tool dramatically improves the quality and

relevance of everything the Al produces.

Exercises

1. List three content projects you have been postponing — a course, an eBook, a presentation
series, or any similar project — and write one sentence for each describing specifically how
Al assistance might help you complete it faster or better. Be concrete: identify whether

the bottleneck is structure, writing volume, visual design, or something else.

2. Spend fifteen minutes exploring one Al writing tool such as ChatGPT, Claude, or Gemini.

Ask it to summarize a topic you know well from your own professional or personal experience.
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Then evaluate the response carefully: write down two or three things it got right, two or
three things it got wrong or oversimplified, and one thing it said that surprised you. Reflect
on what this exercise reveals about both the tool's capabilities and the irreplaceable value

of your own expertise.

3. Write a brief personal statement of two to three paragraphs describing your role as a content
creator — what you know, who you serve, and what makes your perspective valuable. Then
add a final paragraph describing specifically how you want Al to serve that role: what tasks
you want it to handle, what tasks you want to keep entirely human, and what boundaries
you are setting around quality and authenticity. Keep this statement somewhere visible as

you work through the rest of this book.
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